
 

 
 

PROJECT OVERVIEW 
Are you sure you didn’t have virtual cancer? 

 
 

What was the communicat ion object ive? 
Create a low budget campaign to make people understand how easy it is to ignore cancer. 
 

What was the ins ight?  
Cancer is a silent disease. That´s why people tend to ignore its symptoms before it´s too late.  
 

What was the so lut ion?    
We realized Twitter could be a perfect metaphor for cancer because, as a real cancer, on Twitter you can 
follow whomever you want (including famous people), whenever you want. And most important: people 
don´t pay enough attention to who is following them. 
 

What d id we do? 
We created Cancertweets, an act that made people feel what it´s like to have cancer and how easy it is to 
ignore it. We opened 7 Twitter accounts that represented 7 different types of cancer and “spread out” 
the virtual cancer throughout thousands of accounts. Virtual cancer acted as a real cancer: at first, 
followed silently. Then, started to manifest subtle; finally expressed its symptoms directly. Those who 
detected it on time, the virtual cancer stopped following them. Those who ignored it received a final 
prevention message. 
 

What were the measurable object ives?  
Increase 50%  twitter account followers.  
Increase the download number of “League Against Cancer Prevention Booklet”.   



 

PLANNING AND EXECUTION 
How we did it? 

 
 
 

1 .  Twi t ter  Accounts .  
 
Following you will see the seven Twitter accounts we created to represent the most lethal types of cancer. 
Please realize that it´s hard to make a perfect translate of their real names. 
 
 
1 .  Spanish name:  @Atodo_pulmon 
 
Name:  @last_breath 
Bio:  Follow me. My tweets will leave you breathless.  
P lace:  In your lungs. 
 

 
 
 
2 .  Spanish name:  @La_prostatica 
 
Name:  @The_prostatic 
B io :  You don´t see me coming, but I do. 
P lace:  I am going for all men. 
 

 
 
 
3. Spanish name:  @megustatu_mama 
 
Name: @boobs_lover 
B io :  Best and worst are carried in the chest.  
P lace:  Close to your heart. 
 

 
 



 
4 .  Spanish name:  @quieropiel 
 
Name:  @Loveskin 
Bio :  I am not philosophy, I am not ideas, I am not thoughts. I am just skin, nothing more.  
P lace:  In your skin.  
 

 
 
 
5 .  Spanish name:  @nauseagastrica 
 
Name:  @gastricnausea 
Bio:  I was born, I am growing up, I will reproduce and when I die, we will do it together. 
P lace:  In your stomach. 
 
6 .  Spanish name:  @hasta_el_cuello 
 
Name:  @To_the_cervix 
B io :  What is life, if it´s not dancing, living, screaming until neck hurts. 
P lace:  In your cervix. 
 
7 .  Spanish name:  @dolordetripa 
 
Name:  @shithappens 
Bio:  If I follow you, don´t let me see your back. 
P lace:  Feel it in your guts.  
 
 
 
 
 

2 .  Let´s star t  fo l lowing people .  
 
Each virtual cancer evolved during the campaign, the same way a real cancer does. It changed its name, 
avatar, background and tweets. Following, you will see an example of one virtual cancer account.  
 
 
STAGE 1.  S igns that  don´t  seen a threat .  
Tweets that invite victims to expose themselves to carcinogenic agents, in order for the cancer to grow 
faster.  
 

 
 
Tweet t rans lat ion:  I like odors, that´s why I have lungs not a heart.   



 
STAGE 2. The cancer deve loped whi le  i t  was be ing ignored.  
It changed its formal characteristics and started to present symptoms easy to ignore. 
 

 
 
Tweet  t rans lat ion:  Your neglect takes care of me. 
 
 
STAGE 3. The cancer became ev ident .  
The symptoms became evident to every person, however the cancers kept being ignored.  
 

 
 
Tweet  t rans lat ion:  @DanielSamperO your weight loses is a threat. 
 
 
 
 
 
 

3 .  Now,  League Against  Cancer took act ion.  
 
The Bogota´s League against cancer account only intervene until the end of the campaign with a 
prevention message to both those who detected the virtual cancer and those who didn´t. 
 
Following you will see a translation of the profile: 
 
 

 
 
@LeagueCancerBta (Translation) 
Prof i le :  The Bogota League against cancer is a private entity specialized in promoting timely education, 
prevention and diagnosis of cancer in Bogota. 
 
 



 
Tweet for  people who detected i t  on t ime.  
To people who detected, League Against Cancer made 2 special Tweets.  
 
 
1 .  
 

 
 
Trans lat ion:  @Mariana34 @Lastbreathe is a lung #virtualcancer that acts like a real cancer. But you 
detected it on time.  
 
 
2 .  
 

 
 
Trans lat ion:  @Mariana34 Paying attention to symptoms is the best way to prevent it. RT and save 
lives. #virtualcancer pic.twitter. 
 
 
 
 
 
Tweet for  people who never detected i t .    
To people who never detected, League Against Cancer wrote one different tweet.  
 
 
 

 
 
Trans lat ion:  @Lastbreathe is a lung #virtualcancer that talked to you but you ignored it 
@DanielSamperO. If it had been real, you´d be in a terminal stage. pic.twitter 
 
 
 
 
 
 
 
 
 



 
4 .  In  those tweets ,  there was a p ic ture at tached.   

 
This image was attached to the tweet as a drive to web. Following you will see the translation:  
 
 

 
 
 
 
Trans lat ion:   
 
7 carc inogenic  accounts represented the 7 most  le tha l  cancers  
and in fected wi th v i r tua l  cancer more than 7000 personal  prof i les .   
 
Are you sure your account doesn´t have cancer? 
  
By learning to detect the symptoms of a virtual cancer we can learn how to do so with a real one.  
Help us spread out this prevention campaign, RT and save a life. 
 
 



 
5 .  Cancertweets Websi te .  

Have a look:  cancertweets.co 
 

This webpage was created for people who wanted to know more about Cancertweets. There, people could 
find an in depth explanation of the campaign, all 7 virtual cancer profiles, famous people with virtual 
cancer, an example of its evolution and the virtual booklet to prevent cancer. They also had the possibility 
to know if they were infected of virtual cancer. 
 
 
 

 
6 .  V i r tua l  book let :  gu ide for  prevent ion.  

Download i t  in :  cancertweets.co 
 
This virtual booklet, developed to educate people on symptoms and prevention, was made available for 
downloading from the website. This virtual booklet had detailed information of every cancer.  
 
 
 
 

7 .  The end of  Cancertweets .  
 

Bogota Cancer league closed Virtual Cancer profiles, in order to control Cancer in Twitter.  
 
Tweet  t rans lat ion:  League Against Cancer controlled @Lastbreathe, a #virtualcancer. Now, all 
together stop real lung cancer. #Cancertweets. 
 

 
 

 
 
 
 
 
 
 
 
 



Resul ts .  
 
	
  

 
 
 
 
 

 
 
 



 
 
 
 

Free	
  press	
  in	
  
more	
  than	
  	
  
70	
  digital	
  
newspapers,	
  
included	
  	
  
BBC	
  of	
  
London.	
  	
  	
  	
    



 
 
 
 

 



 
 

 



 
 

	
  
	
  

4	
  months	
  in	
  
action	
  on	
  
Twitter,	
  a	
  
free	
  social	
  
network. 

 
 
 
 
 
 
 
 
 
 



 
 

 
 
 

 



 
 
 

 
 



 
 
 
 
 
 
 
 
 
 
 
 
 
 

More than 
20.446.650 
impacts on 

Twitter. 
 
 
 
 
 
 

 
 
 
 
 
 



 

 
 
 
 

 



 
 
 

 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Sales cost per 
response: US$ 0. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
 

 



 
 
 

 
 
 
 
 
 
 



 
 
 
 
 

	
  
During	
  the	
  
action,	
  	
  
we	
  got	
  
thousands	
  	
  
of	
  free	
  RTS. 
 
 
 
 
 
 
 
 
 



 
 
 

 



 
 

 



 
 
 
 
 
 
 
 
 

#cancervirtual	
  	
  
was	
  trendtopic	
  

twice	
  in	
  	
  
Colombia.	
  

 
 
 
 
 
 
 
 
 
 
 
 
 



 
 
 

 



 
 

 



 
 
 
 
	
  
	
  
	
  

12	
  different	
  
countries	
  
talked	
  about	
  
cancertweets	
  
on	
  different	
  
media	
  
outlets.	
  
	
  



	
  
	
  
 
 
 
 

 
 



 

 
 



 

 
 

	
  
As	
  in	
  real	
  life,	
  
99%	
  of	
  users	
  
detected	
  the	
  



virtual	
  cancer	
  
on	
  their	
  
critical	
  
stage.	
  	
  	
  
 

 



 

 
 

 



 

 
	
  
Thousands	
  of	
  
prevention	
  



booklets	
  
downloads. 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
  
 



 
 
 
 
 

 

And much more Free 
Press on tv and important 

radio stations, like  
W Radio. 

 



 
 
 
 
 
 

Thanks. 
For more information about Cancertweets,  

please click on the link below… 
 
 
 

http://casos.col-leoburnett.com/cancer/ - 
http://casos.col-leoburnett.com/cancer/ 

 
 
 


